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Let’s help you grow! Why BrighterMonday

Niche Huge Database / Wide reach at
Traffic affordable costs
3

Knowledge of local
market

Trusted platform by over 1M
website visitors

N P
:% 4/:
Experienced & Award Winning Digital Multi-platform
Marketing team strength

h e ’ Kenyal




Talent attraction through
Digital Recruitment Campaigns




Typical Campaign Objectives * brigntermonday

Employer Branding

Quality Candidate Applications
Talent Database Pipelining
Lead Generation for Services




Attracting the right audience

Top funnel

Mid funnel

Bottom
funnel

Awareness & Visibility

User Education, brand
positioning, Credibility

Campaigns

 on ohtermonday

Kenya

Website Banners
Email Banners
Landing Page

Email Newsletters
Social Media Posts
Blog Posts

Office Tours
Webinars
Sustainability Report Downloads

Newsletters, Paid campaigns (Retargeting
campaigns)

Paid Digital Campaigns (Social Media
Influencers, Blogs Coverage, Mainstream
Media)
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Organic Channels




Employer Pages eaday

Objective
User Education
Lead Capture

C#g@ Ad Type
5 Employer Pages

@ Placement
BrighterMonday Website

Unga Holdings Limited

@ How does it work? —
This is a website page developed specifically for employer branding and ) “
talent pipellne bu”ding, BrighterMOnday develops the page |n About Unga Holdings LTD Working at Unga Holdings LTD Job Opportunities

consultation with the client and customises it as per the client's

About Unga Holdings Limited
requirements.

UNGA Group Plcis a Ke:
involved

ing of
ntered into a strategic investment partnership with US-basex
form UNGA Holdings Limited in which Unga Group Pic owns

@ Why is it ideal for you?
- Ideal for advertisements a Brand's job and building talent pipeline
- Great for showcasing a company's culture
- Great for publicity/ latest news and developments

Link to sample —
page - -

: BMKE Site Visits : 1 million per month
! Development time : 1 week



https://www.brightermonday.co.ke/company/unga-holding-ltd
https://www.brightermonday.co.ke/company/unga-holding-ltd

Landing Pages

& Mract

Scale your business
through financing

Fill this form to get started

No Guarantees No Hidden Fees No Collateral

. Estimated reach : Depends with campaign
¢ Cost :Ksh 50,000

@® [

@ <9

Kenya

Definition
Landing Page

Objectives
User Education
Lead capture

Placement
BrighterMonday Website

How does it work?

This is a website page that the target audience is redirected to and has a form
for collecting leads. BrighterMonday creates the landing page dedicated to
your brand and hosts it on the BrighterMonday Website. Your target audience
is mobilised to the landing page where they are educated more about your
campaign and leads collected

Why is it ideal for you?

- |dea for user education since all info is one place

- Provides the a central platform for leads collection

- Brings in an element of brand credibility since it is hosted on BM site




Banner Ads rignemong

) AdType
#

e Banner Ads ( % ™\

Objective
T brightermonday My Job Applications My Job Alerts Resource Center v Help Center v Q Finda Job
Brand Visibility aa
E Get access to employment opportunities for the youth in Agriculture in Western Kenya, #VijanaNaKilimo Get Started

Placement Findadab | Any Job Funcions R — v AnyLocatons o | Ay Eporencotevels ~

BrighterMonday Website

A > Search resuts

Jobs in Kenya

& o @

How does it work? & sd il ” |
These are advertisement banners of various sizes which are : : _ pmyvorype Aoy Exporince Lovel (D
strategically placed on different locations of our website. ik I Tonoing
BrighterMonday uploads your banners/ ad creatives on your i o e

choice Advertising banner slots which are on the BrighterMonday preas

Website. Once clicked, a user will be redirected to your preferred rr—

landing page vz | | sty

MacBook Air
@ Why is this ideal for you - —_ ;

- Has a very wide reach,
- Great for visibility and top of mind awareness
- The most affordable in terms of reach

Website Visits : 100 million per month
Banner Ads Impressions : 50,000 -500,000 views per month based on location of
the banners Ad




Customised Blog Posts ogmermongey

) Ad Type
< Blog post

@ Placement

E-Biz Kwa Vijana BrighterMonday Website
Free Ecommerce

&

Entrepreneurship @ How does it work?

This is literal content that allows for client’s brand placement,
mostly with emphasis on giving more details around the client
campaigns. Depending on client’s preference, BrighterMonday or
the client comes up with content that is to be uploaded. The client
will provide the content angle.

kMot T by onc [ Nors Manstry s @ Why is it ideal for you?
- ldeal for user education since a lot of content can be packed in a
post.
- Has the benefit of appearing on Google Search, making it much
easier for the content to be found organically in future.

partnership Productivity

BMK Site Visits : 1 million per month
. Avg Blog Posts Visits : 10,000 per month
. Cost




Social Media Posts

Ad Type
Social Media Post

Placement
LinkedIn, Facebook, TikTok, Instagram & Twitter

How does it work?

This is a normal social media post on BrighterMonday social media pages,
curated to the client’s liking. The prime slot is a pinned post, basically meaning
that the post remain static even when the user scrolls down.

BrighterMonday comes up with the copy or the client comes up with the copy to
be posted. The Content calendar is then agreed upon before posting.

Formats vary from static posts to videos

Why is this ideal for you?

- Has the ability for user engagement unlike other platforms.

- ldeal for user education since a lot of content can be packed in a post.

- Very expressive since you can post different content types e.g. videos etc.

Email subscribers : Social Media Followers - 540,000

: or ohtermonday

2:50 PM @ 1100%

Us Q

& Brif Kenya

BrighterMonday Kenya
15 May 2024 - &

Final Call: What to Do When Money & Hits Your
Account?)
...see more
@y agmermonsen
Mind Your Money

MESSENGER
BrighterMonday Kenya
Website

[+ 13
Q1

M\ BrighterMonday Kenya

ﬂ Get the best experience on the app

Avg. Impressions per post - 10,000
Cost - Ksh 15,000 - Ksh 25,000

Kenya



Email Ads

brightermonday

Kenya

| V-lasnll)mga
FUTURE-PROOFING '@ EERET

YOUR CAREER

LEADERSHIP, TECHNOLOGY, AND i/ v
SUCCESS IN DYNAMIC INDUSTRIES

B Thursday, 3rd August 2023 Timothy Mc .
© 11:00AMto 12:00PM EAT i GrupiT e rightermonday
R e

Hey kennedy, [Uties,  orignermongay Ga
¥ Vanessa Njenga.
In today’s fast-paced and ever-changing job market, its essential to equip st
fight tools and strategies 1o future-proof your career and thrive in dy FUTUR(EA‘;ROOFING il \

Whether you'e just starting out or looking to advance to the next level, \ YOUR EER

captivating webinar focused on Future-Proofing Your Career: Leadership| Raphael Wanjiku
SutcessinOynamic ndustves R e
[—
Join us as our expert panel, comprised of seasoned professionals and ind; B Thursday, 1 Avgust 2023 oty W =
have successfully navigated the challenges of dynamic industries, sha © 1100w 10 1200PM EAT Ve G 1 s ety
insights and actionable advice. i Loy o
FUTURE-PROOFING

VOURCAREER

From mastering leadership skills to embracing emerging technologies and Hey kennedy,
industry trends, this webinar will empower you to future-proof your career
term success.

Intodas faspaced and everchanging ob market s esentl o equp yousel oy

&

it tools and stategies 13 fuure proof your career and hrive i cynamic nc
Wnether youte ust saring out of oking 10 acance t0 he next leve e iy
Donit miss this unique opportunity to Future-Proof Your Career. Register g Yelher youte ust tarig out :
daing webinar focused on FulureProofing Your Careet: Leadersp, Technolo
spot on Thursday 3 August 11:00AM to 12:00PM (EAT) for this insightful Soess 1 Dynamic Inusiies. " ”

the next step towards a successful and fulfilling career.
Join us as our expert panel, comprised of seasoned professionals and industy lea

have successfully navigated the challenges of dynamic. indusries, share their
insights and actionable advice.

Register now

From mastering leadership skils to embracing emerging technologies and staying af
industry trends, this webinar wil empower you 10 future-proof your career and achie
term success,

Dorit miss this unique opportuniy to Future-Proof Your Career. Register now 1o sect

5pot on Thursday 3 August 11:00AM to 1200PM (EAT) for this insightful webinar
the next step towards a successful and fulfiling career.

o000

You are recelvin

Email subscribers : Seekers - 340,000
Employers - 52,000
Reach - 1,000,000 per month
Cost -Ksh 0.4 Per email account for blasts
- Ksh 40,000 for banners on BrighterMonday Newsletter

©

Ad Type
Email

Placements
Email

Objective

User education
Lead generation
Database building

How does it work?

BrighterMonday creates a compelling email template with exemplary
visuals and great AD copy and content as per client’s preference e.g. for
purposes of user education or lead collection through a lead gen form,
which is sent to BrighterMonday user database.

Why is this ideal for you

- Personalised content

- Great for user education

- Ideal channel in terms lead collection
- Most ideal for database creation




Webinars

& @ <

@

Ad Type
Webinar

Placements
Webinar channels

Objectives
Collections

How does it work?

A webinar is an online version of a seminar or any other interactive
session online discussion. BrighterMonday uses its online mobilisation
prowess to bring together a target audience that has high chances of
converting for the clients product/ service.

Why is this ideal for you?

- Works very well with a captive audience
- Allows for a great deal of interaction

- Allows for product demos

- Collects warm leads

SPEAKERS

ORINGA | brightermonday

CAREER
ADVANCEMENT IN TECH

Come and learn from professionals about
ways to advance your career in tech

Lyssette Mito
U\ Tech Talent Specialist
ALDVT Softivare
i

8"Dec : | \
1. AM
s m:00 | Crowdcast

Wayne Gakuo
Front End Engineer

Rose Delilah
Data Scientist & Technical
At Sky Garden Mentor Moringa

Kenya

mongey | UNIGAF "
<

Personal Branding For
Career Progression

14 Oct 2022 ° 2:00PM-5:40PM 0 Norfolk Hotel

Generous scholarships available for Bachelor, Master's
and Doctoral degrees through Unicaf

REGISTER NOW

Sharon Ngugi
Marketing Manager at
Nairobi Garage

Reach - Depends on campaign budget
Cost - From ksh 40,000



Activations/ Events * brightermonday

Definition

Activations and Events area outdoors activities that
are usually used to increase engagement with target
audience and allow for interaction with the human
bit of the client’s brands

How does it work?
j Beverosment = - 4] @ , ¢ BNl B In consultation with the client, BrighterMonday puts
" I ' together the event/ activation plan and is also in
charge of the mobilisation. The client on their bit
provides the content and any support material
needed e.g. merchandise

Why is this ideal for you?

- Works very well with a captive audience
- Allows for a great deal of interaction

- Allows for product demos

- Creates memorable interactions

- Has a big brand feel about it

- Collects warm leads




Paid Channels




Paid Channels - Intro

STAR

News opiNioN spoRTS BUSINESS counTies siasa sasa TODAYS EPA

B

Nov. 7-9, 2023 Toronto, CA

solutions from 250+ suppliers. Network with
00+ attendees in advanced manufacturing

ADM Toronto

Learn More >

"~ ©0709-872-0000

@ BrighterMonday Kenya & :
Tyre mania super

3d-Q@

sale >
Exciting News! Unleash your potential L AutoXpress Kenya -
with e-Biz Kwa Vijana! #¥ ... See more
o LATEST >
Lol °

omago
Ruto: Sh25b modern police
equipment to arrive next month

stwarrants

focus on young lawyers

; |

sisod

© eAuay Aepuopiaybug

o 1zinr

noqy

510 395 **¢553UISNQ JNOK MOI6 O}
s0apIA

1UB ¢SUOJIAUB S} IO IGOJIBN Ul SSaUISNG
B UNJ/UMO pue p|o s1eak Gg-g| NoA aiy

- a0

~ @ ") Aepuopiaiybug >

©

monday

Kenya

Definition

Paid Channels are channels that BrighterMonday has to pay a fee
for wider reach e.g. Sponsored Posts on Social Media as well as
Display Banner Ads on other key/ target websites e.g. The
Standard, The Star, Nation Media etc.

How does it work?

BrighterMonday team manages the placement of ads on other
websites as well as the sponsoring the ads on Social for a much
wider reach.

Why is it ideal for you?
- This is great for clients who need a much wider reach outside of
BrighterMonday’s organic reach.

- Unlocks more features such as deeper analytics and better
targeting.

- Allows client to leverage on BrighterMonday’s digital team
expertise and partnership network on the above e.g. Google
team Partnership and Account Management.




Google Ads - Search Campaigns

& © @

Ad Type
Google Search

Objective
Job Application

Placement
Google Search Result Page

How does it work?

BrighterMonday bids for paid space on the Google search result
page behalf of the client so that the clients’ adverts appears on the
first page of Google whenever a prospect does a search related to
the client’s campaign goals.

Why is it ideal for you?
- It attracts the hottest leads, people who are actively searching.

BANKING JOBS IN KENYA

u BrighterMonday

https://www.brightermonday.co.ke » jobs » bankingfi...
Banking, finance & insurance jobs in Kenya - Nairobi
Find | Banking, Finance & Insurance job ies from top ies and
apply online or sign up for the latest job alerts.

NCBA Group

https://ke.ncbagroup.com » job-openings &

Jobs - NCBA Bank

Jobs - Relationship Officer - Senior Cloud Architect - Head, IT Infrastructure - Head of Regional
Credit Approvals & Portfolio Management - Head of Talent ...

i 4

m Corporate Staffing Services
https://www.corporatestaffing.co.ke > category » bank..

Banking Jobs In Kenya - Nairobi
Are you looking for banking jobs in Kenya? Here is a listing of the latest banking jobs today.
For more details, click on the titles below for the current ...

Reach - Depends on budget
Cost - Flexible

Kenya



Google Ads - Display Campaigns mongday

o 10 Ad Type
2 Google Display
TheStandard T
COUNIES OGS BUSNESS  WORD KOAH  SPORTS  ONIGUANMENI  ACTCHEOC  OWRONWENTGCMATE KN PODCAST w o - objective
Increase Website Traffic
e ‘ Brand Visibility

Seler SterEge SEED
« All-in-One
* No Installation
« Using Directly

App promotion

o e @ Placement

Law on restricted items and customs fees is clear, KRA says Google Search Site & Partner sites
as questions emerge

How does it work?

Typically image-based and are shown on web pages within the
Google Display Network. We can target certain contextual sites
based on your preferred audience.

Kenya's school floggings: The

@ Why is it ideal for you?

- Relatively affordable

- You control who sees it
........................................ : - Has the widest reach

. Reach - Depends on budget
¢ Cost - Flexible




Linkedln Paid Ads

712 Ad Type
2 LinkedIn Paid Ads

@ Objective

Top of mind awareness
Lead generation

@ How does it work?
BrighterMonday executes paid ad campaign on its LinkedIn
Ad accounts on behalf of the client. The various formats
include:
- Boosted Posts
- Promotional Ads (Videos, Carousel, Post etc)
- Lead gen ads (forms)
- Inmail - Straight to people’s LinkedIn’s Inbox

Why is this ideal for you
- Target specific and personalized
- Wider reach

- Helpful analytics

- Ideal for lead generation

e
u BrighterMonday Kenya (more ) QEEELD (v Following )

About

| NSRS S b
eo e 2 comments

Home Jobs

My Company Posts People

) Like ® Comment 12) Repost < send

! BrighterMonday Kenya

I SNDBX| The Village Experts
200 fllowes

LIVE WEBINAR
How to attract,

retain and win
over Gen Z employees

Baesx=zo0 2o -
P

i@d¢) |CHRM
w |COLL}:GE >f monday

Reach - Depends on budget
Cost - Flexible

Kenya
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Facebook Paid Ads

facebook

Connecting qualified professionals
to their dream jobs and employers
to the best talent.

BrighterMonday Kenya o

313K likes + 319K followers

EESR TN S T STy - -

facebook
e BrighterMonday Kenya

\ ‘J

on

o BrighterMonday Kenya
b ey

Connect with BrighterMonday Kenya on Facebook

T | T

o Like O Comment

BrighterMonday Kenya
640

3 Dive into the world of finance with the WorldQuant BRAIN
Challenge!

Elevate your career, build alphas, and open doors to global
opportunities.

@ Be part of the community and step into the role of a

Reach - Depends on budget
Cost - Flexible

®

Kenya

Ad Type
Facebook Paid Ads

Objective
Top of mind awareness
Lead generation

How does it work?

BrighterMonday executes paid ad campaign on its Facebook Ad
accounts on behalf of the client. The various formats include:

- Boosted Posts

- Promotional Ads (Videos, Carousel, Post etc)

- Lead gen ads (forms)

Why is this ideal for you

- Target specific and personalisable
- Wider reach

- Helpful analytics

- ldeal for lead generation
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ry in Numbers

:

Email

Web Advertising Web & Mobile Display Social Media Ads Sponsored Blogs
340K Email 1M site visits per Over 1 million banner 560K Followers on 5K readers per month
subscribers month ad views per month Social Media

E bﬂqh. £rmonday

Kenya

<

4,000,000 Ad
Impressions per
month




Users by Age & Gender

40
30

20

Percentage

10

0
18-24 25-34 3544 45-54 55-64

Age

65+

O Male

@® remale



Happy Client - ZEBS

Client
Zebs

Goal

- BrighterMonday hosted a Linkedin Live event for Zurich Elite Business
School (ZEBS). BrighterMonday advertised the Event to attract
applications from seekers with (10 - 30) work experience.

- Get 100 attendees to the live event & generate 70 leads.

Objective
- Lead generation
- Awareness creation

Target audience
- Jobseekers with 10-30 years of experience

Channels

- Organic Social Media
- Organic Linkedin posts
- Paid Linkedin posts

Time frame
- Weeks

Results
- 123 live attendees
- 213 leads

Kenya

Adonis Emmanouil
Secure your spot as a mmif?%"a
o ZEBS Angel In
global business Leader E

with a World-Class MBA

From Zurich Elite Business School

DATE TIME VENUE
Dec 72022 | 11.00AM | LinkedIn BrighterMonday Kenya
REGISTER HERE

ugee Settlement

“Limited slots (10) available for partial scholarship - up to 0% off the tuition fees!

Jpbberman | s

Zurich Elite Busin

Premium ONLINE MBA
+ 90% discounted
tuition fee.

Secure your spot!




Happy Client - WorldQuant

Client
World Quant

Goal

- Boost the registration numbers for the IQC 2023, a global quantitative finance competition based
on BRAIN principles.

Objective
- Lead generation
- Awareness creation

Target audience
- 18 - 35 yrs old jobseekers with a background in Quantitative Finance, Financial Engineering,

Actuarial science, Data Science, Mathematics, Computer engineering, Electrical engineering e.t.c

Channels

- Email Commercial Shots

- Organic & Paid Social posts
- Website banners

- Blog

Time frame
- 4 Weeks

Results
- 377 leads or registrations
- 148 live webinar attendees

INTERNATIONAL

CHAMPIONSHIP

&2

‘f
Set.

Quant

Compete for cash prizes from
a pool of

Ready.

> S SPEAKER
-~

WEBINAR
NeD) -
b—A‘

Join the WorldQu:
Quant championship 2023

120 oy 2025
Are you the @

next QUant Qe
Champion? ===

|




Happy Client - Kibo School of Technology * Grightermondoy

Kenya

Client

Kibo School of Technology Aa | T,

L]

Goal Africa Needs New
B} - . , p<

chrease the VI'SIbI|Ity and grOV\{ awareness‘ of Kibo School'of Technology's Cha m plons !

high-demand, job-ready technical degree in Computer Science.

il r of i ith li Sc i
- Get 300 leads. ottt Silenns: Apehy By AU Ao s NG T
get a free laptop.

Objective
- Lead generation kibo.school/degree 'f?fynfﬂ?'
- Awareness creation

Target audience o | Kib
- 16 - 35 yrs old recently graduated high school students with an interest in computer LG proboacd

AAA4 | Technology

science or technology related courses in Nairobi.

66

Right now the market is flooded with
students who have done tech but the

Channels
- Email Commercial Shots
- Organic & Paid Social posts

- Website banners quality of education cannot be
- Blog compared with what Kibo is offering.

Maryanne
Time frame KIBO STUDENT

Nairobi

- 4 Weeks APPLY HERE: kibo.school/degree

Results
- 1,553 leads




Happy Client - Intake Education

Q

Client
Intake Education, UNICAF, Moringa School, World Quantum etc

Goal
- Increase visibility, grow user education and awareness
- Get 1,000 leads and 100 live webinar attendees

Objective
- Lead generation
- Awareness creation

Target audience
- 25 - 60 yrs self sponsored students aspiring to study overseas for

undergraduate/post graduate courses

Channels

- Email Commercial Shots
- Organic Social posts

- Website banners

- Blog

Time frame
- 4 Weeks

Results
- 3,893 |eads
- 173 live webinar attendees

* brightermonday

Kenya

intake»

Tips For A Successful
’ Study Abroad Experience

Meet professionals to Get Tips For Studying Abroad

SPEAKERS

Miriam Gunda Agnes Lesaan Olalekan Titus Ogunniyi
Branch Manager Regional Recruitment Branch Manager Intake Education,
Intake Kenya Manager-East Africa Ikeja Branch, Nigeria

University of South Wales

BOOK YOUR SLOT

=iy 15T MARCH MICROSOFT

] 2023 ‘ @ 1100 AM ‘ Q TEAMS

W
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Engagement Process Flow * brigntermongoy

Client to share general goals and previous campaign performance. Align
with BMKE team on overall targets target. Set campaign goals & targets,
agree on channels to use, campaign period and budget

O Client Brand & Objectives Familiarisation (2 days)

Campaign Brief Preparation (3 days)

BMKE team to develop a Campaign brief preparation
based on Market Research

Content Preparation and Alignment (5 days)

BMKE team and client to align on Developing content
as per assigned channels

Campaign Deployment (2 days)

Campaign execution as per brief with each party
responsible for respective assigned roles on brief

Campaign Review & Optimisation ( Weekly)

. . Monitoring of campaign performance and optimising accordingly.
Campaign Reporting & / Re-engagement Monitoring can be done through bi-weekly catch ups, emails etc
Review overall campaign performance and agree on whether to °

continue or re-engage at a later date
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Rate Card

Banner Ads Desktop Leaderboard Desktop Leaderboard Mobile Leaderboard Desktop Leaderboard Desktop Leaderboard Desktop Medium Mobile Rectangle (320 Desktop Listing Page Mobile Rectangle
(728 by 90) - Home (728 by 90) - Home (320 by 50) Home (728 by 90) Search (728 by 90) Search Rectangle (300 by 250) by 50) - Search (300 by 250) - Listing (320 by 50) - Listing
(Top) (Bottom) (Top) (Mmiddle) Search (side) Page Page

Price 70,000 70,000 85,000 70,000 70,000 55,000 100,000 25,000 25,000

Email Email Shot (Per single Email Shot (Entire Email Newsletter
Email) Database ) Banner

Price 0.4 120,000 40,000

Social Media Normal Post Pinned Post

Impressions 10,000 50,000

Landing Page Lead ployer Page
landing Page

Price 50,000 200,000

Blog Blog Post

Price 20,000

SMS SMS (Single)

Price 2

Webinar Webinar

Price 50,000

Activation Event Activation

Price

150,000

- brightermonday

Kenya



If you would like to partner
with us on our mission,
you can reach us at:

To contact our brands:

KENYA

+254 703 026 000

6th Floor, West End Towers, along
Waiyaki Way, Westlands, Nairobi.

UGANDA
+256 200 412 700
Plot 25A Baskerville Ave, Kampala

GHANA

+233 (0) 542 904 650

Apex Square, First floor No. 6
Motorway, Extention Dzorwulu,
Accra

BN Info@brightermonday.co.ke

@ www.brightermonday.co.ke

f O ¥ in O

BrighterMonday Kenya

NIGERIA

+234 201 700 3855

+234 708 064 0600

Elephant House, 15th Floor, 214 Broad
Street, Marina, Lagos


http://www.tatcafrica.com

Appendix



Homepage Banner Costs (Desktop) * origieermongay

Explore and discover
the right job for you!

Top Banner Ksh 200,000 per
(728x90px) Month

Bottom Banner Ksh 180,000 per
728 x 90 BANNER (728x90px) Month

Y& There are two banner slots available on the

homepage.

Two Leaderboard Banners
(Homepage)

36



Homepage Banner Costs (Mobile)  brightrmonday

Kenya

Find the right job vacancies
in Kenya

sl Mobile Ksh 100,000 per

s ) Rectangle Month per slot

i (320x50px)
=3
[
% There are two banner slots available on the mobile

Companies currently hiring

in Kenya

homepage.

Rectangle Banners 320 x 50 BANNER

(Mobile)

Searching for the right
talent?



Search Page Banner Costs (Desktop)

Top Package
(728x90px)

Top Banner

Mid - Search
Results

(728x90pX)

728 x 90 BANNER Medium

Rectangle
(300x250px)

300 X 250 Medium Square

Mid Banner B ANNER oo

Mes TSR

i,

Kenya

Ksh 250,000 per
Month

Ksh 230,000 per
Month

Ksh 150,000 per
Month




Search Page Banner Costs (Mobile)

Rectangle Banners
(Mobile)

320 x 50 BANNER

i,

Mobile Ksh 150,000 per
Rectangle Month
(320x50px)

% There is one banner slot available on the mobile

search page.



Listings Page (Desktop)

Log in to apply now

_—. Dentist
Dentist

Job Summary

®

Forgot Passmera

ccp me logoes i

Activate Notifications
productive - get the ltest U on Jobs

Job Description/Req

300 X 250
BANNER

Medium Square
Banner

-:5-5""‘bﬂqm""" £rmonday

Kenya

Medium

Ksh 100,000 per
Rectangle Month
(300x250px)

There is one banner slot available on the desktop

listing page.



Listings Page (Mobile)  Grightermonday

Kenya

Mobile Ksh 30,000 per
Rectangle Month
(320x50px)

Job Description/Requies

% There is one banner slot available on the mobile

listing page.

Share Job Post

©@0000

Stay Updated

320 x 50 BANNER

Rectangle Banners
(Mobile)




Dedicated Email Blast Costs monday

——

Hello Michael,

Are you looking to advance your career to the next level or gain international experience or h oo oo o
Ksh 300, per

both? If the answer s yes and the prospect of an intemational Masters/MBA degree is
appealing, then we have just the event for you. M a | |

Join us at the Southern Sun Mayfair Nairobi on 14th May from 4:30pm - 9pm to meet
some of the best international universities and business schools. There will also be various
panels & workshops to help you ace your application.

Are you better suited for a Masters or an MBA... R . R
. Dedicated & customised email to our full database.
Dedicated

Communication Maximum 2 a month.

Bachelor degree Bachelor degreff

0 -3 years of work experience
Want to specialize in a particluar Looking for a Full-Time/i§
field? Learning MBA?

Looking to be a master of your
career?

your own boss?

Get ahead of your colleagues and Want to switch careers?
earn more $$$

Register Now Register Now




Percentage

Sessions - By Age & Gender * brightermonday

60 @ Male @ Female

40

20

18-24 25-34 35-44 45-54 55-64 65+

Age




Education Level

Bachelors

Diploma

Certificate

- Highschool
-

% Unspecified
o

Masters

Postgrad

PHD

2500

7500

10000

Kenya



Device Usage

@® \obile

@ Desktops

@® Tablet

@® SmartTV

Device Category Session
Mobile 1.2M
Desktop 619K
Tablet 18K
Smart TV 1.5K
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If you would like to partner
with us on our mission,
you can reach us at:

To contact our brands:

KENYA

+254 703 026 000

6th Floor, West End Towers, along
Waiyaki Way, Westlands, Nairobi.

UGANDA
+256 200 412 700
Plot 25A Baskerville Ave, Kampala

GHANA

+233 (0) 542 904 650

Apex Square, First floor No. 6
Motorway, Extension Dzorwulu,
Accra

N Info@brightermonday.co.ke

@ www.brightermonday.co.ke

f O ¥ in O

BrighterMonday Kenya

NIGERIA

+234 201 700 3855

+234 708 064 0600

Elephant House, 15th Floor, 214 Broad
Street, Marina, Lagos


http://www.brightermonday.co.ke

